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Program Goals
 

• Build awareness among citizens about how to safely use or 
interact with DC Streetcar. 

• Develop focused safety messaging for each project phase
 

Construction 
Pre-Revenue 
Operations 

Passenger 
Service 

• Target messaging for specific audiences
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Safety Program Branding 
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• Newsletters 

• Webpage 

• Brochures 

Overall Safety Awareness 
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Overall Safety Awareness 

Safety Video
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Phase-Specific Safety Messaging 

Construction 

• 24/7 Hotline 

• Weekly construction updates 

• Roving assistance and drop-in hours 
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Phase-Specific Safety Messaging 
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Pre-Revenue Operations 

• Observations 

• Targeted Outreach 

• Safety advertising 
campaign 



 

 

 

Passenger Service 

• Operator perspective video –
	
“Here’s what we’re seeing you do”
	

• Rules of Riding / Etiquette 

• Targeted campaigns 

Phase-Specific Safety Messaging 
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Safety Outreach Program 
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Target Audiences 

• Cyclists 

• Pedestrians 

• Kids 

• Seniors 

• Deaf 

• Local Businesses 

• Motorists 



 

  

Target Audiences 
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Cyclists 

• Direct outreach to cyclist groups 

• Building relationships 
• Keep it up and be real 



Pedestrians 

• Safe crossings 

• Signalization 

Target Audiences 
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Kids 

• Safety webpage for kids
 
• Materials targeted to kids 
• School program 

Target Audiences 
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Target Audiences 
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School Program 

• Educator Toolkits produced in 
partnership with Operation Lifesaver 



0 0 
Gallaudet University 
{Safety Information Booth on campus) 

41 6 students 
JO Wilson Elementary 

0 0 31 0 students • • ••• 
capitol Hill Montessori 

3 4 0 students 
Ludlow-Taylor Elementary 

4 1 7 students 
Stu~l"t-Hobeon Middle School 

426 students 
M iner Elementary 

349 students . .... Browne Elementary 

319 students 4 
Phelps High School V 

6 8 2 students 
Friendship Academy 

A 257 students V Eliot·,Hlne Middle School 

7 83 students 
Eastern High School 

d. 

Target Audiences
 



Target Audiences 

15 

Seniors 

• Church fans 

• Church program ads 

• Socials at senior 
centers 



 

  

Target Audiences 

Deaf 

• Gallaudet University outreach – pop-ups, campus 
newsletter, shuttle bus materials 

• Corridor presence 

Ease of 
wheelchair and 

stroller use 
incorporated into 
all talking points, 

too! 
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Target Audiences 

Local Businesses 

• Safety posters in local business 

windows
 
• Bar coasters with safety messaging 
• Coffee sleeves with safety messaging 

17 



Motorists 

• “Share the Road” 

• DC Streetcar questions on the 

District DMV driving test
 

• Parking campaigns 

• #DCreach 
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Target Audiences 



Lessons Learned?
 

• Keep monitoring 

• Use street teams and media to engage hot spot issues as 
needed 
➢ Loading zones 
➢ Dooring 
➢ Signalization 
➢ Special events 

• In a changing area, there’s 
always someone new to your 
messages – don’t forget the 
basics! 
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www.dcstreetcar.com/safety
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